
# Research as a story
Bring data to the masses
and make data-driven decision a reality
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#2 The Story About Us









#3 The Story of How We Tell Stories
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#Research Methods

● Surveys
● Methods of expert estimation
● Experiments

● Analysis of internal and 
external statistical data

● Overview of reports and 
research results

● Content analysis
● Quantitative text analysis





#Data Analysis Methods
● Frequency
● Regression
● Cluster
● Factor
● Forecasting (ARIMA)
● NLP



#Product Analytics



#Cross Usage*
Product 1 Product 2 Product 3 Product 4

100% 6% 4% 13% Product 1

Product 2 7% 100% 9% 60% Product 2

Product 3 20% 5% 100% 31% Product 3

Product 4 4% 2% 1% 100% Product 4

*Data on the chart is not actual company data



#Transfer of users*

*Data on the chart is not actual company data



#Market Analytics



#Upper and Lower Bounds
How many users of specific  programming 
language in the world? 

?



#Extrapolation

Total number of 
users

Number of 
Python 
developers

% of developers 
who use python

2,355,139 229,909 9,7%

19,000,000 9,7%1,843,000



#Aggregation

ASP .NET AJAX Azure



blog.jetbrains.com

http://blog.jetbrains.com/clion/2015/07/infographics-cpp-facts-before-clion/
http://blog.jetbrains.com/clion/2015/07/infographics-cpp-facts-before-clion/


blog.jetbrains.com

http://blog.jetbrains.com/webstorm/2015/04/dailyjs-survey-results-2014/
http://blog.jetbrains.com/webstorm/2015/04/dailyjs-survey-results-2014/
http://blog.jetbrains.com/webstorm/2015/04/dailyjs-survey-results-2014/


#4 The Story of Relationship.
     Research as a service





#5 The Story of Everything 
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