# Research

Bring data to the masses
and make data-driven decision a reality



#1 The Story About You
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#2 The Story About Us
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#3 The Story of How We Tell Stories






Goals
> Decisions
Result description
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#Research Methods

Primary research

Surveys
Methods of expert estimation
Experiments

Analysis of internal and
external statistical data

Overview of reports and
research results

Content analysis
Quantitative text analysis







#Data Analysis Methods

Frequency
Regression

Cluster

Factor

Forecasting (ARIMA)
NLP



#Product Analytlcs




#Cross Usage*

Product 1 Product 2 Product 3

100% 6%
Product 2 7% 100%
Product 3 20% 5%
Product 4 4% 2%

*Data on the chart is not actual company data
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#Transfer of users”
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#Upper and Lower Bounds



#Extrapolation

Total number of Number of % of developers
users Python who use python
developers

1,843,000



#Aggregation
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BRAINS @

we learned before bringing you
cross-platform IDE for C and C++

There are 4.4 million C++ developers and
nearly 2 million C developers in H e world.
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blog.jetbrains.com



http://blog.jetbrains.com/clion/2015/07/infographics-cpp-facts-before-clion/
http://blog.jetbrains.com/clion/2015/07/infographics-cpp-facts-before-clion/



http://blog.jetbrains.com/webstorm/2015/04/dailyjs-survey-results-2014/
http://blog.jetbrains.com/webstorm/2015/04/dailyjs-survey-results-2014/
http://blog.jetbrains.com/webstorm/2015/04/dailyjs-survey-results-2014/

#4 The Story of Relationship.
Research as a service



5 STAGES OF DATA-DRIVEN MARKETING

DATA
SHMATA.

ANALYTICS
ISTHE
DEATH OF
CREATIVITY.
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CAN'TWE
JUSTTWEAK
THE MODEL
TO GETA
DIFFERENT
RESOLT?
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BARGAINING

SINCE
WHEN DID
MARKETING
REQUIRE SO
MUCH
MATH?

[ACCEPT
DATA THAT
SUPPORTS
WHATEVER
| PLANNED
TO DO
ALREADY.

® marketoonist.com



#5 The Story of Everything



111

1 1ren
11



20/80



AVG Age

PHP 28
C# 31
Delphi 36



Maria Antropova
Research Team Lead

maria.antropova@jetbrains.com



