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Web analytics, tools, tips and tricks
Vladimir Sitnikov, Internet Marketing Lead



Google tag manager 
1. Custom Tracking on Demand 
2. External Links Tracking  
3. Internal Banners performance 
4. Online conversions 
5. Conversion experiments



Website Analytics 
1. Google analytics 
2. CRM systems/Akamai/Marketo 
3. Crazy Egg, Yandex Metrica,Surveys  



Analytics by channels 
1. 3rd Party tools  
2. Doubleclick Suite 
3. Webmaster tools



See Impressions, View through revenue, Audience reach, 
Shares, Backlinks etc

Think Evaluations, Assisted revenue, Visits per user

Do Last click Revenue, Average order Value

Care
Repeated orders, cross sale revenue,renewals, 

upgrades, Lifetime Values, Recommendations and 
reviews rate. 



Use 2 aligned metrics instead of 1



Plans and forecasts



Multichannel Funnels



Attribution models



More: 
1. Service providers 
2. Site search analytics 
3. 3rd Party Services domains as referrals 
4. Demographic data in GA 
5. Google translate referrals 
6. Universal analytics



3rd party platforms  
1. Youtube 
2. Social media 
3. Mentions tracking 
4. External links 
5. Competitive Intelligence  
6. International analytics 
7. Unstructured data 



Thank you!
Questions? 


